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WHY THE KENYA AN OPPORTUNITY

INTRODUCTION TO INTERNATIONAL INDO AFRICA MULTI SECTOR B2B TRADE EXPO 2019

INDIA-KENYA trade links and commercial ties between India and Kenya go back 
several centuries. At present, Kenya has a large minority of Indians and Persons of 
Indian Origin (numbering over 100,000 people). After independence in 1948, India 
established an Office of the Commissioner for British East Africa resident in Nairobi 
in 1948.
 Kenya maintains a High Commission in New Delhi. Kenya and India are members of 
international bodies such as the United Nations, Non-Aligned Movement, 
Commonwealth of Nations. Bilateral cooperation between the two countries has 
tremendously improved post the economic reforms in India. 
With regard to investments, Indian investments in Kenya are now worth $1.5 
billion. The area of cooperation between the two countries also includes 
development of various SMEs.

Kenya is the largest economy in the region- According 
to the IMF, the current and forecaste GDP and GDP per 
capita are higher than Ethiopia, Uganda, Rwanda, 
Burundi and Tanzania.

International companies that have their continental 
headquarters that are in Kenya are Google, IBM, 
Toyota, CocaCola, Standard Chartered, Microsoft etc.

Kenya is part of the East African Community (EAC), an 
intergovernmental organization along with Burundi, 
Burundi, Rwanda, Tanzania, and Uganda. The EAC is a 
free trade area that now includes member states from 
COMESA and SADC.

Kenya has the best trade links in the whole of Eastern 
and Central Africa. Nairobi airport is the busiest airport 
in the region and Mombassa port is the busiest trade 
port.

Kenya is the highest trading country in the region

making up 37% of trades.

Silicon Savannah (officially called Canso) is the

technology city outside Nairobi and makes Kenya

the tech hub of Africa.

The Foreign Investors Act of 1964 protects foreign 
investors and allows repatriation of earnings.

Vision 2030 was created by the Kenyan government to 
help strategies their growth and development. This is 
already on its way and meeting its targets.

Kenya is the gateway to the entire East & the Central 
African region having one the busiest ports, 
Mombasa.

Imports rise by 14.5 per cent in 2016. The Port of 
Mombasa recorded a growth of 11.7 per cent in total 
cargo throughput handled from 22.3 million tones in 
2015 to 24.9 million tones in 2016.

Total air passenger and cargo traffic handled at the 
airports rise by 7.9 and 6.8 per cent, respectively in 
2016.

The country’s Gross Domestic Product (GDP) is 
estimated to have expanded by 5.3 per cent in 2016.

Kenya attracting visitors from all the sectors of Kenya 
and the neighboring countries such as Tanzania 
(769Km), Uganda (933Km), Sudan (232Km), 
Ethiopia(830Km) and Somalia (682 Km).

KICCKICC

For more details pl. visit www.indoafricaexpo.com



Unique Benefits for Exhibitors at IIAMSTX 2019
We offer a slew of benefits to Indian companies interested in participating in IIAMSTX 2019. We invite you to make the most 
of this opportunity and establish your business in the fast-growing African market. Here are some of the many benefits on 
way to our exhibitors:  

1. Non-Competitive Environment: The objective of this customer-centric exhibition is to provide a unique 

opportunity to promote your products/services in a non-competitive environment. We intend to create a 

monopoly-sort environment as we would not let many other companies promote similar product/service on the 

same platform at the same time. So you can enjoy an unchallenged opportunity to tap the market. Our aim is to 

help you not just exhibit but also strike valuable business deals through this exhibition.

2. Pre-Show Marketing: We shall soon start the promotion activities for IIAMSTX 2019. During this pre-show 

marketing, we shall promote the products and services of our exhibitors through sequence of presentations in 

Africa. We shall send dedicated invitation card to prospective trade buyers mentioning the name and stall number 

of exhibitors. This aims to create brand visibility and product awareness to support our exhibitors in a new market. 

3. Assure B2B Matches: A detailed and customized research report focusing on trade opportunities for their 

products will be provided to all exhibitors. We will also prepare a list of prospective trade buyers, distributors and 

franchisee seekers and share contact details with email addresses of their key decision makers to you in 

advance; this is even before you come to the exhibition. This facilitates you to share your company profile and 

product details to your targeted trade buyers. You can evaluate interest and demand for your products and can 

thereby better prepare yourself to exhibit. This may even help you to get orders in advance.

4. THE BIZ Magazine: We will publish your advertisement in our show catalogs Our intensive advertising 

magazine focuses on marketing your brand in your targeted business segment. It will reach to all visitors 

attending the exhibition - trade buyers, industrialists, franchisee seekers, businessmen and trade importers of 

Kenya and its neighborhood countries like Tanzania, Uganda, Sudan, and Ethiopia.

5. Complimentary Commercial Workshop: Along with the exhibition space we will allot our exhibitors a 

dedicated boardroom for a certain time slot. You can use the space to hold corporate presentations to African 

delegates relevant to your industry. It will support you to build your brand image and make a good connection 

within the country. Our company will promote this commercial workshop calendar separately in Kenya.

6. Team Work Force: We have a dedicated network of more than 300 marketing professionals who are well-

trained at relationship selling. This large organization helps us to target our pre-exhibition invitees. Post-event our 

professionals shall stay in touch with importers and buyers and help them arrive at a decision. Through such one-

to-one interactions and follow-up we hope for good number of conversions.

7. Post-Show Comprehensive Background Support: Our dedicated marketing team force in Africa will 

provide complete background support to our exhibitors in pursuit to establishing business in emerging and 

promising African market. Post exhibition, we will provide dedicated e-mailers to all visitors. A continued online 

promotion through Brochures and post-event follow-ups are planned to help convert your hot prospects.



BURUNDI RWANDA CENTRAL AFRICAN REPUBLIC

WHY EXHIBIT:  Don't Limit Yourself,  Gain Advantage of Early Entry into a Growing African Market

New Limitless Opportunities
Participating in International Indo Africa Multi Sector B2B Trade Expo 2019 open your product to multitude of interested 
trade buyers that may have no prior knowledge of your brand and products. Which give your company's sales team an 
unprecedented level of access to important prospects in your sales pipe line that you wouldn't otherwise have had the 
opportunity to contact.
 

Enhance Reputation
Participating in our expo is a wonderful way to show that your company is Serious, Reliable and large enough to afford its 
own presence at leading international exhibition. Customers perceive that a product selling in multiple countries to be of 
higher quality and better services than brands that just sell locally.
 

Increased Revenue Potential
We shall help to drastically expand your market beyond local borders. More leads translate to more sales. It opens the 
door to future business expansion and you can operate more efficiently and grow at an accelerated rate with great way to 
boost your market share and profits.
 

Global Brand Proximity
Branding is a huge aspect of business success, especially in industries that depend on trust and reputation. Moving into 
an international market gives your products the distinct advantage of connecting with new customers and new business 
partners around the world.
 

B2bTrade Show Exposure 
Help you to showcase, Demonstrate and promote your products and services to key decision makers and pro active 
buyers who will be attending the show. Some 6,000 quality trade visitors will attend this show, and these are the people 
you want to reach: In short, they're much more worthwhile prospects than those picked out of other marketing tools. 
 

Face 2 Face Interaction
When it comes to influencing a decision, nothing can compete with face-to-face interaction. We aim to meet well to do 
trade buyers & franchisee seekers and interact with them personally and assessing on their preferences highlights the 
benefits of suitable products offered by our exhibitors.
 

THE BIZ Magazine
Our intensive advertising magazine will focus on marketing of all exhibitor's  brand in your targeted business segment. 
More than 20,000 copies of our print magazine carrying your full/half-page adverts will be distributed in major cities of 
Kenya. Your adverts in our promotional magazines will reach all trade buyers, industrialists, franchisee seekers, 
businessmen, suppliers in Kenya, neighborhood countries & all visitors coming to the exhibition.
 

Few Key Statistics and Facts
Illustration of why your company's investment in international b2b trade show marketing is a smart one:
1. 91% of 250 surveyed CEOs of US corporations says,- the internet does not replace the fair.
2. 91% of attendees say trade shows impact their buying decisions.
3. 82% of exhibition attendees have buying influence.
4. 77% of attendees represent a new prospect for exhibiting companies.

Expected Visitors From Countries 

TANZANIA

MADAGASCAR ZAMBIA MOZAMBIQUE SWAZILAND ZIMBABWE

UGANDA SUDAN ETHIOPIA SOMALIA NIGERIA MALAWI BOTSWANA

For more details pl. visit www.indoafricaexpo.com



Visitor Promotion- Media & Publicity Campaign
A comprehensive industry database of the targeted key decision makers from across the  central and east Africa will be 
effectively reached through our visitor invitation campaign and programs.

Quick marc  employs a marketing campaign across all key promotional channels to ensure you meet the visitors that 
matter to your business, including: mailers, SMS, WhatsApp, Radio, Print Advertising, Digital Marketing, Telemarketing, 
Auto Branding, International Email Campaigns, TV ads, Direct Mail, PR campaign, and much more.

Industry tie-ups and reach- Collaboration with national and international trade & industry associations as well as trade 
organizations. Direct activities in areas industries in collaboration with industry & trade associations.

International Visitor Promotion Activity- Direct visitor promotion activity done through Industry & Trade association in 
Kenya. Apart from this, activities will be carried out in neighboring countries like Tanzania, Uganda, Sudan, Ethiopia and 
Somalia. Targeted paid email campaigns to the African  markets.

Personal Visits- Personal visits by key personnel to other major trade shows around the kenya to further boost the show's 
publicity to the Multisector fraternity. Presentations and personal invitations to large manufacturing industry groups in 
Kenya. 

Public Relations Activity- Advertisements will be placed in major trade magazines for both in India and Africa. To support 
and enhance the advertisements in the newspapers and trade magazines, a host of press releases carrying latest updates 
about the show will be issued to the local press. One-on-one interviews will also be conducted with selected key exhibitors 
as part of the publicity campaign. 

Print Ads in Leading Newspapers- A host of advertisements will be placed in leading dailies covering Kenya to attract all 
professionals like   Nation newspaper and Asian weekly. 

Business Promotional Magazine- Printed and online magazine will be produced during the show which will be distributed 
and e-mailed to the visitors as well as to Exhibitors and all VIPs.

VIP Programme- Exhibitors are invited to nominate their key clients as VIPs for the show. 

Broadcasts Email- Email broadcasts will be done for the visitor pre-registration campaign whereby potential visitors are 
invited to pre-register their attendance via the website. 

Targeted Direct Marketing- Over 1, 00,000 invitations to registered millers, dealers / resellers and distributors in Africa. 
Each contracted exhibitor will be given the opportunity to extend online visitor invitations to their clients and customers to 
visit them during the show. 

Radio Jingles- Radio jingles on popular radio channels Sound Asia 88 FM will be played. 

Posters and Visual Display- Materials A massive poster campaign covering major industrial area will be organized. Posters 
will be distributed and placed in tier 1, tier 2 and tier 3 cities covering the distributor / dealer network to further publicize 
the event.

Billboards- Outdoor Billboards promoting the show will be placed at strategic locations in across Kenya prior to the show.  
Other outdoor media like flyers in Airport, etc will be done 

TV Advertisements- TV Advertisements on popular channels will be played 

Social Media Marketing- Social Media Marketing which includes Face book, Twitter, Google ads and LinkedIn will be used 
as platforms to promote the event. 

Telemarketing- A dedicated telemarketing team will be inviting targeted buyers to attend the event. The activity starts 1 
month prior to the exhibition.



HOW TO GET INVOLVED
There are many different ways to get involved in the INTERNATIONAL INDO AFRICA MULTI-SECTOR B2B 
TRADE EXPO 2019. Each one offers a very tangible benefit and great chance of a return of any investment. 

BOOK YOUR STAND HERE

Glimpse of IAMSTX - 2018

OFFICIAL MEDIA PARTNER -

For more details on legends and facilities pl. visit www.indoafricaexpo.com

@ 360 USD $
per sq.mtr

@ 320 USD $
per sq.mtr

@ 275 USD $
per sq.mtr



Principal 

Sponsor

 Diamond 

Sponsor

Platinum 

Sponsor

Gold 

Sponsor

Benefits

Branding on stage

Standee outside the exhibition

Branding through hoarding

Branding on Registration area

Branding on the Exit of the hall

Branding on the Entrance of the hall

Hanging banner

Social Media Access

2 Mins Corporate Video on Wedsite 

Brand Presence in Radio Promotion 

Logo on Website Home Page

Online Promotion Through Brochures 

Logo on Invitation Card

Logo Presence on Lanyards

Logo Presence on Event Notepad

Brochure Inserts in Welcome Kit

Logo Presence in Newspaper Add

Show Catalogue

Logo Presence on Visitors Welcome Kit

Dedicated E-mailers to Visitors

Background Marketing Support (Countries)

Background Marketing Support (Months)

FSR (Countries)

VVIP Lounge Accessibility 

Meeting Room

Complimentary Lunch Passes

Commercial Workshop

Buyer & Sellers Meet (Countries)

Inaugural Speech

Announcement during the Event

Nomination For Award Ceremony

Cost in Lacs

Stall Space (sq.mt.)

Onsite Branding

Digital Branding

Promotional Branding

Print Advertisement 

Post Event Marketing Support

Others
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SPONSORSHIP OPPORTUNITY Indo Africa Expo offers many innovative ways to increase your
presence at the event, other than the traditional means of exhibiting. Whether you are looking to increase your 
existing presence or increase your awareness in Africa sponsorship will help to achieve your aims.



Phone: +91 75025 88888, +91 9377689008, I Email: book@indoafricaexpo.com
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www.indoafricaexpo.com

FIND DISTRIBUTORS/FRANCHISES/IMPORTERS AND PARTNERS IN AFRICA

  Quickmarc Limited
P.O. Box 939-00200, Nairobi, KENYA.

Faru & Nyamwezi Street Kariakoo, Dar es salaam, TANZANIA.

Plot 8, Bandali Rise, Bugolobi, Kampala, UGANDA.

GF-31, Paradise Complex, Sayajigunj, Vadodara, INDIA. 
A/704, Safal Pegasus, Opp Rivera Bungalows, Prahladnagar, Ahmedabad, INDIA.
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